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B ABSTRACT : Detergent cakes and washing powders have become an inseparable part of every
homemaker’s life (Vajpeyi, 1999). The market offers a variety of cleansing agents. A variety of cleansing
agents such as synthetic cleaners, detergent powders, acidic and alkaline cleaners are available in the
market. Different methods of cleaning arefollowed in each household and accordingly the preferencefor
cleansing agents varies. The present study was conducted to know the consumption pattern of cleansing
agents among respondents and problems experienced while using these. The study was conducted on
sample of sixty respondents from two localities of Ludhiana city, selected by using simple random
sampling technique. The data were collected through personal interview using interview schedule. The
results of the survey revealed that commercial liquid cleansing agents were found to be the most popularly
used cleansing agents for household cleaning. The average quantity of commercial liquid cleansersbeing
used was 1.76 | / month and average monthly expenditure on these cleaners was Rs. 102. Floor tiles and
toilet bowls were washed daily by more that 50 per cent of respondents. As high as 80 per cent of
respondents faced the problem of dryness of skin by using detergent powder, around 22.0 per cent
respondents reported breathing problems by using commercial liquid cleansing agents.
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